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High quality
Low power

consumption
Downsizing

Abolishing use of
toxic substances

Smart design

Safety first Following rules
More efficient
use of energy 100% yields

Reuse and
recycle

Minimizing
emissions

Smart production processes

Systems

OHSMS      ISO9001      IATF16949      ISO14001

Smart products

STRATEGIES FOR THE CREATION OF VALUE

Business Model

Building on the management philosophy inherited from the founder and TAIYO YUDEN vision, we are 

actively engaged in the creation of products and services. Through business activities that respond 

flexibly to the ever-changing environment and efforts to improve the quality of management, we are 

endeavoring to resolve social issues and contribute to the creation of a safe, comfortable, and conve-

nient society, while growing together with society on a sustainable basis.

Using advanced tech-
nology to contribute 
to the creation of a 

safe, comfortable, and 
convenient society

TAIYO YUDEN VISION TAIYO YUDEN EFFORTS Value provided by 
TAIYO YUDEN

Medium-term Management Plan

(Up to the fiscal year ending March 31, 2021)

Expanding business 
earnings

Contributions toward resolving social issues

Creating value through business activities

 p.47 SDGs and Efforts

Three products
Strengthen core 

technologies

One solution
Create 

new business

Net sales	 ¥300 billion

Operating margin	 15%

ROE	 above10%

Activities aimed at 
improving the quality of 

management

E
Environment

S
Social

G
Governance

Management Philosophy
Employee Well-being       Betterment of Local Communities      Responsibility to Provide Returns to Shareholders

Changes in the external 
environment

Computerization of 
automobiles,

Autonomous driving

IoT, Product 
Digitalization

Spread of the 5G 
communication 

standard

Remote society

Changes in the 
macro-environment

Response to climate 
change

International trade 
friction

Tightening environ-
mental regulations

Global novel corona-
virus pandemic

* �Projected to achieve these targets from the 
next fiscal year and beyond due to the impact 
of COVID-19 and other factors.

To be an excellent company that enjoys the trust 
and highest regard from our customers




